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1.0  INTRODUCTION 

1.1. Background Information 

Prevalence of water borne diseases is the major cause of preventable casualties in the 
world, Kenya being among the developing countries which are most affected. This calls 
for intervention measures by governments and NGOs across the globe. In Kenya, Lake 
Victoria North Water Services Board is one of the state corporations that ensure the 
provision of quality and affordable water and sanitation services through effective 
management of resources and in turn promote socio-economic progress in the region. It 
also has a vision of being the leading Water Services Board in Kenya in the provision of 
adequate and quality water and sanitation service. The board operates in western 
province and in the north rift region of Kenya. 

A study most recently conducted by Kenya Water for Health Organization (KWAHO) 
for the Board’s area of coverage revealed prevalence of water-borne diseases in several 
districts with Teso South, Emuhaya, Teso North, Bungoma Central and Marakwet East 
being the most affected districts and This document reports on the campaign carried by 
the board 

   

1.2 Rationale for the campaign  

Increased prevalence of water borne disease have continued to cause high child 
mortality (especially the under 5s), and even other age groups, adults included. This 
menace continues to win through despite several efforts by the government and the 
NGOs to intervene by providing improved medical facilities and water sources as 
alternatives - though only to some manageable extents. Individuals, families and 
communities always seem to be aware of improved and safe water sources but perceived 
ignorance or lack of adequate information give the impression of being a major 
challenge.  

Lake Victoria North Water Services is also concerned with the health of all citizens 
within its area of coverage, in terms of water safety. Although the board enhances this 
safety by monitoring the Contracted and Interim WSPs, and Urban and Rural 
community schemes and point sources, these sources may be deemed safe, but the 
inappropriate handling of the water might always result in contamination at point of use 
hence causing illnesses and even loss of lives. Water can be carelessly handled by users 
at any stage right from the drawal points to the point of use. Disease causing pathogens 
always get ingested into such mishandled water and in turn causing typhoid, dysentery, 
cholera, diarrhea and amoeba. This becomes very expensive in terms of treatment or loss 
of lives as have occurred in almost every part of the developing countries across the 
world. The research by KWAHO, as confirmed by the Ministry of Public Health, is the 
trigger for this campaign. 

Thus reenergizing of the sub conscience of every individual in a society, from children to 
adults, was the key approach of alleviating this problem. This was done by simple 
messages and demonstrations aimed at enabling the participants, observers and 
audiences to remember and replicate the same into their daily household lives in order 
to achieve behavior and attitude change – which this campaign considers sustainability 
factor. 
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2.0 THE CAMPAIGN SITES 

2.1 Methods of site selection for the campaign  

The Board engaged District Water Officers, District and Divisional Public health 
Officers and the Provincial Administration of the identified districts to further sample 
two of the most affected locations or sub locations for reach with the messages. 
Mobilization would then continue to the grass root levels. This method was reliable 
and appropriate as the identified sites would have immediate sensitization 
intervention against their latest encounter with the water-borne disease prevalence. 

2.2 Staff involvement in the Campaign programme 

The community Development Manager brought together staff from Water Services 
provision, and the Community Development Section, in liaison elsewhere with the 
transport, procurement, accounts and stress departments. Support for publicity and 
broadcasting messages were accorded by the Corporate Affairs manager. The entire 
operation was backed by the Safe Water and AIDS project, SWAP, a local NGO 
advocating for use and uptake of hand washing, household water treatment and safe 
water storage 

3.0 THE CAMPAIGN APPROACHES 

3.1  Key messages for the campaign 

See hard copies of brochures and flyers for key messages 

3.2 IEC Materials 

The hygiene and sanitation campaign entailed the development and distribution of 
printed information, Education and Communication materials to members of the 
communities gathered at the demonstration sites in the various districts.  A total of 100 
Polo t-shirts, 100 caps 536 round-neck cotton T-shirts, 1000 paper caps and 2,500 flyers 
were procured, printed and distributed to various participants in the respective 
districts. 3 No. branded banners were also tailor-made and used for the occasion. 

 

 

 

 

 

 

 

 

 

 

3.3 Public address and media adverts 

Public address systems were hired for each district to aid the reach of information to 
members of the community who would not be able to have the opportunity to reach 
the venue. This method of campaign was successful as it is hoped that several were 
reached. Media campaign was also done, targeting the districts with the local FM 

Ms Edith Alu and Ms Adelaide Majele of SWAP, Kakamega  are assisted with local language interpretation in Angurai 

center, Teso North on 23rd April, 2012 while right: Left: local participants who helped with distribution of flayers pose 

for photo 
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stations including West FM covering Teso South, Teso North, Emuhaya, Bungoma 
Central district, while Kass Fm covered Marakwet east district. 

See the pictures below for public address-hired. 

 

 

 

 

 

 

 

 

3.4  Drama and theatre Group performances 

Drama and theatre group members, organized youth groups for entertainment, 
were utilized to entertain the audiences with various hygiene and sanitation 
messages in all the districts. 

See the sample pictures below 

 

 

 

 

 

 

 

 

 

 

 

 

3.5 Site demonstrations  

Demonstrations of hand washing, household water treatment and safe storage was 
done by partnering officers from SWAP. Members of the public were involved in the 
demonstrations and T-shirts were awarded to various participants who were active in 
question- and- answer sessions. 

 

 

 

 

 

 

 

 

Campaign team preparing Public Address  for 

Teso South district on 26th April, 2012 

Ms Nelly Mkoko addressing the crown at a chielf’s centre in 

Emuhaya District24th April, 2012 

 Youth performing drama at Angurai Centre  in Teso 

North on 23rd April, 2012 

A Youth Drama Group performing a skit at Okoot 

Centre in Teso South  on 26th  April, 2012 

Demonstration kits for safe storage Demonstration of hand washing  at 

Chesitani centre in Marakwet East 

Ms Edith Alu demonstrating proper 

hygiene practices  at Nalondo 

Market 
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4.0 The campaign process  

The campaigns was conducted in the process outlined below; 

 

 

 

 

  

 

 

 

 

4.1 Campaign in Teso North District 

Two sub-locations were targeted and visited in Teso North and they included Angurai 
area, Moding and Kasosi. The sub locations were Akirianet, Kongorakot, Moding and 
Kolongolo, and Angurai Centre, Kaito and Kakurgit Centres respectively. 

More than 300 adult members were directly reached with uncounted number of others 
reached through the public address. Several uncounted children were also directly.   

A total of 110 T-shirts and another 108 caps were distributed in various venues. About 
450 flyers of different design and with different messages were also distributed in 
various venues. 

The pictures below illustrate the nature of the campaign events in Bungoma Central 
District: 

 

 

 

 

 

 

 

 

 

 

4.2 Campaign in Emuhaya District 

The two sub-locations targeted in Emahaya were Emukhola and Ekaitu while the 
centres were Ebukolo chief’s camp and Ebutsiratsi Primary School for the respective 
sub-locations.  

  

Public address broadcast hygiene 

messages in various centers in local 

languages, music entertainments; 

distribution of brochures and flyers 

Youth entertainment 

groups play hygiene 

and sanitation kits  

5 min: welcoming remarks 

and quick introduction 

conducted by local chiefs 

5min: LVNWSB officer 

introduces staff and invites 

PHO to reinforce the theme 

Participation by locals, questions and 

answers guide distribution of water 

guard, PuR, several T-shirts and caps. 

SWAP officers 

conduct 

demonstrations 

Vote of thanks and departure to other centers 

Teso North District: (23rd April, 2012) – Left: Ms Adelaide Majele leading Hygiene and Sanitation campaign sessions at 

Moding Market. Right: A section of local participants at Osia Market. 
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More than 150 adult members were reached, while another total of about 700 children 
were reached in the separate locations combined. Children were actually met in schools 
during one of rain disruptions. Participants participated in demonstrations and other 
forms of participation. Unestimated number was expected to have been reached due to 
the high volume of the public address system. The event was well backed up by the local 
Provincial Administration, public health officers and District water Officer. 

A total of 110 T-shirt and another 108 caps were distributed in various venues. About 
450 flyers of different design and with different messages were also distributed in 
various venues. 

The pictures below illustrate the nature of the campaign events in Emuhaya District: 

 

 

 

 

 

 

 

 

 

 

4.3 Campaign in Bungoma Central District 

Bungoma central had its campaigns carried out in Kuywa and Kasosi Sub- locations at 
the centers: Mpakani, Luhome and Nalondo, where more than 300 adult members were  
reached In various stops with uncounted number of children. A total of 110 T-shirts and 
another 108 caps were distributed in various venues. About 450 flyers of different design 
and with different messages were also distributed in various venues. 

The pictures below illustrate the nature of the campaign events in Bungoma Central 
District: 

 

 

 

 

 

 

 

 

 

 

Emuhaya  District (24th April 2012) - Left: Ebutsiratsi Primary School children following demonstrations in Emuhaya 

district; Right, adults follow demonstrations at Ebukholo chief’s camp 

Bungoma Central district (25th April 2012)-  Left: PHO, Bungoma central addresses the crowd on Hygiene and Sanitation 

awareness  at Luhome  Market; Right: DC, Bungoma Central addresses Crown an Hygiene and Sanitation awareness  at 

Luhome Market    
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4.4 Campaign in Teso South District  

Teso South depicted the most receptive area with more than 500 adult members in total 
approximated to were directly reached from Okoot and Aludeka Sub- opocations at 
thencetres: Okoot and Akites. This drew a number of unintended recipients of the 
hygiene and sanitation messages due to the high volume of the Public address system.  

 A number of children were also met. A total of 110 T-shirts and another 108 caps were 
distributed in various venues. About 450 flyers of different design and with different 
messages were also distributed in various venues. 

The pictures below illustrate the nature of the campaign events in Teso South District: 

 

 

 

 

 

 

 

 

 

 

4.5 Campaign in Marakwet East District 

The locations in Marakwet east district were about 18 km wide apart. The campaigns 
were carried out in Koibatek and Kabaimut sub- locations at the centres: Mina and 
Chesitani respectivelyA total of 150 adult members and another 400 school children 
were directly reached. Un-numbered members were hoped to have been reached given 
the favorable terrain for sound effect by the Public Address system. 

A total of 110 T-shirts and another 108 caps were distributed in various venues. About 
450 flyers of different design and with different messages were also distributed in 
various venues. 

The pictures below illustrate the nature of the campaign events in Marakwet District: 

 

 

 

 

 

 

 

 

 

 

Teso South (26th April, 2012) - Community members explain their understanding of household water treatment, safe 

storage and hand washing before demonstrations at Okoot and Akites Centers respectively 

Marekwet East (27th April, 2012) - Left; a physically challenged man follows demonstration proceedings at Chesitani centre 

Marakwet East while. Right: Community members and Holy Spirit Primary School children follow demonstrations 

proceedings at Maina market 
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5.0 COMMUNITY EXPECTATIONS 

 Despite the mission for hygiene and sanitation, and in addition to welcoming the 
mission, most communities expected more than the day’s agenda plan. Communities in 
Teso South expressed dissatisfaction with the manner in which river floods destroy their 
crops, hence they requested the Board to intervene. Communities in Teso North 
expressed their disappointment with lack of water, hence requested the Board to explore 
ways of putting up community water points in the area. Marakwet East requested the 
Board to supply their local Health Centers with water treatment chemicals while schools 
in Emuhaya asked for supply of water guard to the schools. Officers however did not 
promise any but only that the matters would be discussed with management at the 
Board. 

5.1 Community Stories  

Most of the communities where demonstrations were conducted attested to the fact that 
water-borne disease prevalence were rampant and the timing of the campaigns were 
relevant to them. In Teso North, old men recounted how Cholera had killed 4 people just 
like a joke due to improper hygiene care. 

5.2 Key Challenges 

 The following challenges were noted: 

i.  The T-Shirts, caps and demonstration kits were few and could not easily be 
observed as a symbol of the day even after distribution. 

ii. Arrangement of the hire of transportation system was not earlier planned or 
budgeted for, hence this was a nightmare, though was handled with the assistance 
of the Board’s Management 

iii. Most government officials expected to be reimbursed either transport or lunches at 
government rates, something which was not well factored in the budget. 

iv. The expected road-show –like approach was not achieved due to time shortage of 
the exercise. 

v. The expected video capture was not achieved due to lack of a video camera. 

 

6.0 CONCLUSIONS AND WAY FORWARD 

6.1.1 Conclusions  

The campaign team from the Board considered the exercise a success as there was 
enough audience, good message reception was noticed, local officers assisted 
adequately to mobilize people and centers were visited as planned and there were 
no disruption of rains. Further it is hoped that the broadcasted messages in the local 
FM stations reached even more people in untargeted areas and this would bring 
change. Similar exercise would be more success if the challenges above are 
mitigated.  

6.1.2 Way forward  

There would be need for a follow up with a Rapid Impact Assessment after two 
months so as to establish significance of the campaign and look into further ways of 
enabling the same with an expanded scope. 
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7.0 APPENDIX: CAMPAIGN SCHEDULE 

 
 E               HYGIENE AND SANITATION CAMPAIGNS 

        

DATE DISTRICT SUB LOCATION  Theatre 
group 

Local 
PA 

Key Contact 
person 

Mornign                        
(9.30 -1.30pm) 

   
  B

   
   

   
R

   
   

   
E

   
   

   
A

   
   

   
K

   
  (

3
0 

m
n

) 

Afternoon               
(2.00 - 5.00pm) 

23/04/2012 Teso North Moding S/L              
(Akirianet, 
Kongorakot, 
Moding, 
Kongololo) 

Katoti S/L (Angurai)   
(Angurai Centre, Osia 
mkt, Kaito, kakurgit) 

Angurai Youth 
(0721467718) 

 Miyawa (DWO) 
(0724697818) 

24/04/2012 Emuhaya Emukhola S/L          
(Ebukoolo Chiefs 
camp -  road)) 

Ekaitu S/L         
(Ebusiratsi pri sch) 

Simba group              
(0733563247) 

 William 
Omukubha 
(0721442744) 

25/04/2012 Bungoma 
central 

Kuywa S/L       
(Mpakani,luhome 
mkt) 

Kasosi S/L         
(Nalondo, dip, chiefs 
centre) 

Isaac/Tindikti 
band 

 James Sikolia         
(0723 919132)  
munene 
0723243321 

26/04/2012 Teso South    Okoot S/L     Aludeka S/L  Amua YG           
(0713949594) 

 Juma Mulika            
(0727635178              
0733 502665) 

27/04/2012 Marakwet East Koibatek S/L                
(Maina and 
Nyirar centres) 

Kabaimut S/L      
(Baimwa, Chesoiwar, 
Chugor, Chesitani) 

Sanbalat group  
Limo       
(0724929157) 
Ksh. 

  DDWO 
Wanyonyi  
(0729600284)  
DPHO 
0722440917 
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